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Ontario government to reduce
COVID-19 safety restrictions

Nicola Rose
Managing Editor

he Ontario government is expected
Tto unveil a new reopening plan for

the province, which includes phasing
out proof-of-vaccination requirements and
reducing or ending capacity limits in most
environments.

Starting Oct. 9, the government elimi-
nated capacity limits for cinemas, theatres,
meeting spaces and venues for sports,
concerts and other events. Since then, the
Canadian Federation of Independent Busi-
ness and the Ontario Chamber of Com-

merce (OCC) have questioned why these
larger venues were able to open at 100 per
cent capacity while smaller businesses
such as restaurants and fitness studios re-
main restricted.

According to the Waterloo Record, a
source said the province will release a plan
sometime in the week of Oct. 18 with infor-
mation about when capacity limits in these
settings can be lifted.

However, Dr. Kieran Moore, Ontario’s
chief medical officer of health, said the loos-
ening of restrictions will occur gradually,
with new phases being introduced based on
regular reviews of COVID-19 data. In the ar-
ticle, he also said he hopes the government

will wait until findings from the Thanksgiv-
ing holiday weekend are confirmed before
removing restrictions.

The Waterloo Record article also men-
tions that Rocco Rossi, the president and
CEO of the OCC, expressed appreciation
for the coming announcement. However,
he stated that the inconsistent treatment
of different sectors was a poor choice, espe-
cially since the government did not reveal
the data behind the separation.

Mooresaid internal data from the govern-
ment showed increased risk in restaurants,
bars and clubs compared to larger venues
with better screening, cleaning, ventilation
and vaccine verification systems.

Overall, business and government leaders
have expressed a desire for increased con-
sistency and transparency when it comes to
the decisions about safety restrictions.

The removal of vaccine requirements
specifically will occur through a phased ap-
proach, according to Moore, with vaccine
certificates likely remaining in place for
mass gatherings for the foreseeable future.

As of Oct. 18, more than 81 per cent of
Ontario residents aged 12 and older are fully
vaccinated — more than 87 per cent of those
aged 12 and older have received at least one
dose. Provided case counts remain steady or
decrease, the province may transition past
Step 3 of the reopening plan.

UW ranked #1 as Maclean’s most
innovative Canadian university...again

Nicole Howes
Assistant News Editor

he University of Waterloo has been
named the most innovative Canadian
University for 2022 by Maclean’s.

UW had previously held this title for more
than 25 years until it was awarded to the Uni-
versity of Toronto last year. However, thanks
to the countless incubators and entrepre-
neurial programs such as Velocity, Concept
and St. Paul's GreenHouse, Waterloo has
once again earned its number one place.

Velocity is UW’s forefront innovation

incubator and among the most successful
Canadian pre-seed and seed incubators. In
2021, Velocity reported raising more than
$2.4 billion USD, a drastic 40 per cent in-
crease from 2020. Velocity has supported
numerous successful tech companies includ-
ing Faire, Kik, Embark and OpenPhone by
assisting in product development and sup-
port to achieve business and technical mile-
stones faster.

In 2023, UW is set for a new facility named
the ‘Innovation Arena’ in the center of the
Kitchener-Waterloo Innovation District. This
facility aims to expand the Waterloo region’s
health tech sector and produce new innova-

tive health technologies as well as assist in
commercialization pathways for businesses.
With the $10 million dollar investment from
FedDev Ontario in August, the university is
continuing its push for health innovation in
southwestern Ontario as well as helping fund
the Innovation Arena. With UW'’s Velocity
being at the center of this facility they hope
to continue their success being the most pro-
ductive incubator in Canada.

Maclean’s rankings are based on univer-
sity faculty, senior administrators and busi-
ness people’s opinions and views from across
Canada, with the hope of giving students the
best information to make an informed choice

on their education.

Some other awards UW earned include:
third place in the Leaders of Tomorrow cat-
egory, fourth in the Highest Quality category
and third best overall university.

In an article by Waterloo News, UW pres-
ident and vice-chancellor Vivek Goel said,
“The University of Waterloo continues [to]
exemplify its leadership in the areas of inno-
vation, experiential education and develop-
ing talent for a complex future...It is because
of our exceptional community of students,
researchers, faculty members, staff and uni-
versity partners that we continue to achieve
such prestigious rankings in Canada.”
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Thrive Month at UW

Building positive mental health for all

Rebecca Butler
News Editor

ithin the past five years, the num-
ber of university students suffer-
ing from mental health conditions

has risen significantly. According to a report
from the Council of Ontario Universities, 46
per cent of postsecondary students feel too
depressed to fully function and 65 per cent
experience overwhelming anxiety. To com-
bat the growing issue of mental health in
the university community, the University of
Waterloo has launched the Thrive Initiative,
running from Oct. 18 to Nov. 12.

The initiative has three main goals: en-
hancing mental health literacy, building
healthy habits and self-care skills and foster-
ing a supportive and inclusive community.

“With all of us returning to campuses this
term, I know you all have been managing a lot
of change, such as adjusting to new ways of
learning and working,” said UW president and
vice-chancellor Vivek Goelin a video. “Transi-
tions can be difficult, so it's important to take
care of yourself and your mental health.”

Events will be taking place all throughout
Thrive Month, including several speaker se-
ries, community walks and group activities.
Students can attend the “Let’s talk about
mental health at the intersection” presenta-
tion on Oct. 21, or the “Plan for resilience”
talk on Nov. 1.

UW’s second annual Student Mental

Health Research Conference will also be held
on Nowv. 10. The conference aims to share
knowledge, connect researchers and promote
mental wellness through presentations.
During Thrive Month, the Thrive Cre-
ative Showcase will be open for sub-
missions. Students can share pieces of
writing, music or art that showcase their
wellness journey. Submissions will be

shared across social media and in UW’s
campus wellness communications.

Students who are interested in helping to
support their community can apply to be-
come a Thrive ambassador. Ambassadors
act as liaisons between the Thrive Planning
Community and the students, spreading
awareness about events and taking on lead-
ership roles.

“We can all strengthen our mental health
by learning about it, talking about it, and
exploring new tools and resources,” Goel
said. “Please remember, it is normal to feel
stressed, anxious and overwhelmed. If you
need help, reach out to your instructors
and make use of the resources and services
available to you. Please also make sure to
check in with yourselves and each other.”

Free legal aid for survivors in Waterloo

Pratyusha Varma
Reporter

Waterloo Region’s Sexual Assault Sup-
port Centre is setting a precedent by
introducing a pilot project that will provide
free legal aid to survivors of sexual violence.

The position of a sexual violence legal
advocate is being funded by the Law Foun-
dation of Ontario, which aims to provide
access to justice in the form of grants for le-
gal aid, research and education. The service
includes case management, individual ad-
vocacy, assistance with documentation and
court accompaniment.

According to the Ontario Women's Di-
rectorate, only 33 of every 1,000 cases of
sexual violence are reported to the police
out of which even fewer are prosecuted and
convicted. These numbers tend to deter the
faith that survivors have in the system. A
lot of survivors also feel ashamed and don't
have the support they need to go through
the legal system. More often than not, survi-

vors of sexual violence are often stuck fight-
ing within the legal system for years and are
re-traumatized through every step of the
process. Going through the justice system is
also very expensive.

SASC’s step toward providing free legal
aid to survivors from the beginning to the
end of the process will hopefully increase ac-
cess to justice and willingness to go through
the system for survivors. Since this is a pilot
program, they plan to assess and evaluate the
impact of the service to create a larger pro-
gram and support more survivors.

As a service now available in the Waterloo
Region, students affected by sexual violence
can seek counsel at SASC as well. Other ser-
vices that SASC offers are support chats,
individual and group counselling, helplines
and family support systems.

Students at the University of Waterloo
that have been personally impacted by sex-
ual assault or sexual violence can also reach
out to the Sexual Violence Prevention and
Response Office for additional resources
and support.
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UW rises in international
employability rankings

Rebecca Butler
News Editor

The COVID-19 pandemic may have
brought the Canadian economy to a
halt, but the working world has final-
ly begun to recover. The newest set of Uni-
versity of Waterloo graduates will have a
high chance of being employed, as UW has
reached the 24th spot in the QS Graduate
Employability Rankings for 2022. 786 insti-
tutions were included in the rankings this
year, meaning that UW is in the top five per
cent of all schools.

Ross Johnston, executive director of
co-operative education at UW, spoke to Im-
print about his plans to continue supporting
students and identifying ways for the uni-
versity to improve.

“We are really proud of this accomplish-
ment and recognition. It demonstrates the
success of our students and the value of
the work we do here to prepare them for
what comes next after university,” John-
ston said. “While we can’t predict how the
future of work will evolve, we want to sup-
port our students in making sense of an
uncertain future.”

The QS rankings consist of several cate-
gories that evaluate an institution’s overall
graduate employability. UW ranked 16th in
the ‘partnerships with employers’ category,
which measures the number of distinct em-
ployers who are actively present on a uni-
versity's campus. This high rating is likely
a result of the co-op program, which invites
over 7,000 companies to recruit from Water-
loo each year. UW also had a noticeable jump
in the ‘graduate employment rate’ category,
rising from 94th in 2020 to 74th this year.

Despite the impressive results, there is al-
ways room for improvement. Recent gradu-
ates are doing well, but many first- and sec-
ond-year students struggled to find co-op
placements during the COVID-19 pandemic.
Software and technology-focused programs
were less affected because these jobs can
easily be done remotely, but some other pro-
grams have had difficulty.

“We understand the pandemic has pre-
sented new, unique challenges to many of
our students,” Johnston said. “We also know
the workforce will continue to be volatile
and unpredictable, and organizations need
to explore innovative ways to adapt and be
prepared for the future. We continue to fo-
cus job development efforts on programs
that have below average employment rates
to increase the number of relevant opportu-
nities available for students.”

While co-op employment rates were no-
ticeably lower during the pandemic, John-
ston said the number of job postings has

now increased to above pre-pandemic lev-
els. 7.9 per cent more jobs were posted in fall
2021 compared to fall 2019, and the winter
2021 co-op term saw the highest-ever num-
ber of students employed.

As the co-op program continues to grow
and more positions return to being in-per-

son, Johnston said the university will make
an effort to create new opportunities for stu-
dents and acquire more funding to support
international travel. Above all, Johnston
said he hopes that co-op students and UW
graduates will continue to perform well in
the future.

“We want to provide students with more
opportunities to reflect on the skills they
are building through their academic stud-
ies. It's our hope that an increased need for
Canada’s skilled graduates can lead the way
for economic growth — and that Waterloo
graduates will be an integral part of that.”
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UW Valorant Gold team off to a
strong start

Eduardo Matzumiya
Head Copy Editor

his year, on Oct. 5, The Uni-
Tversity of Waterloo’s Valorant

Gold team played their first
game of the season with Conferen-
ceOne Esports (CF1), a third-party
organizer for college varsity es-
ports, against Ottawa University,
a private university based in Otta-
wa, Kan. While the organization is
based in the United States, CF1 al-
lows Canadian universities to par-
ticipate in the league as well.

The team pulled off an impres-
sive reverse sweep after losing
their first game, winning their
best-of-three series with a 2-1
score. Timmy “Kip” Tram, the in-
game leader for the UW Valorant
Gold team, shared some of his
thoughts on how the match went
the following day.

“For the first [game] we were
caught a little off guard because
we thought we were going to win.
We practiced a good amount on
that map and thought we would
sweep them and do really well, but
they said otherwise and we decid-
ed to just bounce back and play for
the next two [games),” Kip said.

Being down a game early in a
series is bound to happen, even to
the best of players, but Kip and his

team have learnt to remain confi-
dent even in suboptimal situations.
“We weren't really fazed when
we lost the first game...There wasn't
really much pressure or anxiety
when it came to the second or third
[games), it was just more of how fast
or how well we can pick ourselves
up towin the next one,” Kip said.
Even with the pressure to per-
form in their first game of the
season, Kip and the team said they
can't help but look forward and
continue to prepare for what's

coming next, showing absolute
dedication to their craft.

“We weren't really as excited or
ecstatic [about] the win...We im-
mediately started talking about
what we could improve on and
what we should do next to prepare
for the next game,” Kip said.

The UW Valorant Gold team itself
is almost entirely new this term,
with four out of five players being
new recruits. Kip himself serves
as the in-game leader, in charge of
calling the shots and leading the

team’s overall strategy throughout
the course of each game.

“I would say it’s pretty cool. All
of the guys on the UW Gold team
are pretty nice, pretty cool and
very cooperative. They're not very
hesitant to tell me if I'm doing
something wrong or not. I'm very
glad that I'm the in-game leader
for this team,” Kip said.

As with any varsity-level athlete,
Kip has to manage his esports ca-
reer with his academics, especially
as a first-year health studies stu-

dent. On top of competing in the
CF1 League, the UW Valorant Gold
team is also looking to join the
OPSE league’s inaugural Valorant
season, which starts on Oct. 18.
Balancing commitments from
two different leagues on top of
regular schoolwork is no easy feat.

‘Just expect us
at the grand
finals in the next
Jew weeks.”

TIMMY “KIP" TRAM, UW
VALORANT GOLD TEAM
IN-GAME LEADER

‘I was already expecting to
already be overwhelmed with
school work but that doesn’t stop
me from doing the things I love
to do, which is playing Valorant
competitively. I'll probably just
take things slow and go with the
flow and enjoy it,” Kip said.

“Tust expect us at the grand fi-
nals in the next few weeks.”

With files from Chauvin Zhou
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Try some new Halloween content
this October

Erin Froud
Assistant Arts and Life Editor

veryone has their Halloween
E content staples — The Night-

mare Before Christmas,
Nightmare on Elm Street, Hocus
Pocus. But even old favourites can
get stale. Luckily, there is no short-
age of spooky content available, so
if you want to discover something
new this October, here are a few
recommendations to get you in the
Halloween spirit.

Podcast: “But Make It Scary”
Join host Sequoia Simone, also
of “Fanatical Fics and Where to
Find Them: A Harry Potter Fan-
fiction Podcast,” as she and a guest
rewrite classic romantic comedies
to be horror films. Each episode,
both she and the guest of the week,
who is usually another popular
podcaster, discuss the virtues and
flaws of a romantic comedy before
each trying their hand at turn-
ing the romantic film into a scary
movie. The results are
in equal parts
. . scary, funny
. and charm-
ing. You
c a n
find the
podcast
on Spotify, Ap-
ple Podcasts or
wherever you
normally get
your podcasts.

Film: Young Frankenstein

If you do want to watch a film
but aren't a fan of horror movies,
Mel Brooks’ classic 1974 spoof of
the old black-and-white Franken-
stein films might be for you. Young
Frankenstein follows Frederick Fran-
kenstein, played pitch-perfectly by
Gene Wilder, who manages to bal-
ance being the straight man with
some incredible physical comedy.
When Frederick inherits the estate
of Victor Frankenstein, he attempts
to recreate his infamous grandfa-
ther’s work and create life. Featur-
ing a whip-smart script and incred-
ible performances from some of the
greatest comedians of the late twen-
tieth century, including Madeline
Kahn and Cloris Leachman, Young

¥ .\

THE SHINING

Frankenstein is the classic Halloween
comedy, and should definitely be in-
cluded on your list this year.

Book: The Shining

Stanley Kubrick’s The Shining is
a classic horror film and a year-
ly Halloween watch for many. If
you enjoy The Shining, or other
psychological and supernatural
horror, why not check out the orig-
inal? Just like its film adaptation,
Stephen King's 1977 horror nov-
el The Shining is a classic of the
genre. Arguably even scarier than
the film, this novel is one of King’s
greatest and should definitely be on
your October reading list.

Television: Over the Garden Wall

VER
(GARDENWALL

Over the Garden Wall has had a cult
following since it first premiered on
Cartoon Networkin 2014. Amodern
fairy tale, the series tells the story of
Wirt and his younger brother Greg
trying to get home as they travel
through the mysterious Unknown,
encountering friends and enemies
along the way. While sometimes
creepier than a children’s program
usually is, following in the foot-
steps of Coraline, the showbalances
whimsy and darkness, matched by
a perfect soundtrack in a beautiful-
ly-animated Autumn setting.

With 10 episodes, each around
10 minutes long, the entire series
can be watched in under two hours,
making it a delightful alternative to
a scary movie night.

(shost Quar SN

Music/Musical: Ghost Quartet

While its dissonant sound and
multi-layered plot may not ap-
peal to everyone, composer and
actor Dave Malloy’s con-
cept album Ghost
Quartet is per- = @ &
fect for those .
attracted
to  gothic
horror. De-
scribed as “a song
cycle about love,
death and whis-
key,” the intricate
story follows Rose
Red as she travels through
several different lifetimes, seeking
revenge against her sister and the
man who broke her heart. While
it takes a few listens to get used
to, the songs will get stuck in your
head, deciphering the details of
the plot becomes a fun puzzle the
more you listen and it makes a
wonderfully spooky soundtrack
for your October.

There are two different ver-
sions of the album — the studio
recording, called simply Ghost
Quartet, is great if you just want to
listen to the songs, while the live
recording Live at the McKittrick is
perfect if you want extra content
from the show itself. Both are
available on Spotify. Additionally,
if you're interested in seeing the
show, Dave Malloy generously
uploaded an official recording to
YouTube to keep fans entertained
during quarantine.
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Creative Medium: Writing (poetry, short
stories, screenplays, etc.)

he last poem I wrote, When My Words

Left Me, was a soliloquy in verse form,

written from the point of view of
a poet who was unable to write. Funnily
enough, a lot of what [ write deals with writ-
er's block, so I am no stranger to the anguish
that comes along with it.

To come up with ideas, the first thing
you need to do is figure out what inspires
you. Inspiration can come from anywhere
— from our own daily experiences to the
conversations we have with others. I have
found that I am often inspired to write when
I read, listen to, or watch something I really
enjoy. More often than not, it isn't even in-
spiration in terms of content, but rather in
terms of the quality that I want to strive for.

While a good book or a movie is an amaz-
ing source of inspiration, | have found that
nothing beats listening to quality music. I
have a playlist called “My Muse” with songs
from artists like Taylor Swift, Halsey, When

From Idea TolExe

Chai Met Toast, Prateek Kuhad and others
whose songwriting skills inspire me. Some
time back, I noticed that some of my best
ideas come to me when I am listening to
music, and because of this, I have made it
a ritual to listen to music before I sit down
to write.

In my experience, ideas never come all
at once or in a linear manner. Sometimes,
I think of a character and that’s all I need
to begin a story. Other times, I begin with
world-building. I wrote a story last year, In-
complete?, and the first thing I wrote for that
was the ending. At that time, [ did not know
my characters, their experiences or where
they started from. All I knew was where
they would end up. The same is true for po-
etry as well. Sometimes all I begin with is a
line or two of verse, and then I go where the
pen takes me. It doesn’t even need to be the
beginning of the poem. As a matter of fact,
most times it isn’t.

When [ finally get down to writing, I
have just one rule for the first draft — leave
editing for later, rather than editing on the
go. As I mentioned earlier, ideas come to
me in a non-linear manner, so that’s how
[ write my first draft as well. While doing
this, [ don't let restrictions like word lim-
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its, using “appropriate” language or struc-
ture stop me. The first thing to do is to get
alltheideas on paper. Then I start structur-
ing, putting my ideas in a somewhat com-
prehensible order and connecting them as
needed. Once the story or poem is struc-
tured, I read it a few times and edit it. Once
I am done with the first edit, I just try and
forget about it. I start working on some-
thing else before I come back to it. If possi-
ble, I try to not touch it for at least a week.
When I get back to it, I usually don’t come
back to the amazing piece I remembered
writing, but rather a terrible one in need of
refining. That week that I spend away from
the piece help me come back to it and look
at it, not as its writer but as a reader and an
editor. From there, it’s just a lot of editing,
with breaks to listen to my “My Muse” play-
list for much needed inspiration, until I am
ready to share my work with the world.

Almost always, some ideas end up on the
cutting room floor, because they don'’t fit in
with the larger piece that I end up writing.
As someone who believes that no idea is
bad, I take all of these and write them out in
my “Ideas Diary” [ don’t worry much about
how I would use these ideas because inspi-
ration can strike at any time.

If you are an artist who would
like to share your creative process
for “From idea to creation,” please

contact arts@uwimprint.ca and
assistantartseditor@uwimprint.ca.

New club at UW seeks to reduce child abuse

Nicola Rose
Managing Editor

new club at the University of Waterloo,

UW Against Child Abuse (UW ACA),

is working to reduce the mistreatment of

children by sharing information about child

abuse and supporting organizations that
fight against it.

The club’s co-presidents, fourth-year

psychology student Lyne Baaj and fourth-
year biomedical science student Emma
Jutlah, said they were inspired to start the
club to combat misinformation surround-
ing the issue and reinforce the work of
existing organizations working to reduce
child maltreatment.

“We wanted to create a safe space to share
reliable information about child abuse and
the steps you can take to prevent or report it.
Children deserve positive and healthy care

— we wanted to do what we could to make
that happen,” said Baaj.

Although the mistreatment of children
and youth is acknowledged in popular cul-
ture and the political world, conversations
about child abuse are often filled with mis-
information. According to research from
the Journal of Child Sexual Abuse, part of
the issue stems from the fact that it is “dif-
ficult to comprehend the horror of sexual
crimes against children.”

As aresult, “society’s denial and disbelief
have often unwittingly supported the agen-
das of those who want to discount or mini-
mize the impact of these crimes.”

Online especially, misinformation about
child abuse and similar issues is rampant,
and much of the available material can be
harmful to vulnerable audiences.

“There is a lot of poorly worded or struc-
tured information that is psychologically
dangerous for people to read or watch,”
Baaj said.

Accordingly, UW ACA seeks to provide
“reliable information in a way that is psy-
chologically safe,” Baaj said. “For example,
all of our posts have clear trigger warnings
and mental health resources to access sup-
port,” she added.

The club has three big teams that work
together to create content for social media
and organize events. “The first two teams
are the Outreach Team and Research Team.

They work together to research content
about child abuse and format it in accessible
ways to then post this information on Insta-
gram. The Events Team is currently working
on organizing one event this term to raise
money for organizations that fight against
child abuse,” Baaj said.

As co-presidents, Baaj and Jutlah offer
support, guidance and structure to the op-
erations of the club.

In the short term, UW ACA is working to
raise money to combat child abuse. “We do
so through our Instagram and events that
we are organizing,” Baaj said.

Many of the club’s materials on social me-
dia outline steps people can take to reduce
the mistreatment of children. “For instance,
we share information about steps to take to
report child abuse, and who to reach out to
for psychological support,” Baaj said.

In the long term, Baaj hopes the materi-
al UW ACA creates will help the populace
combat the issue more effectively.

Students interested in joining UW ACA
are encouraged to follow the club on Insta-
gram @UWAgainstChildAbuse. “We share
weekly educational content there and up-
dates about our events,” Baaj said.

“You can also become a general member;
this will give you access to our newsletter
which contains more resources, articles to
read, and ways to become involved in the
fight against child abuse,” she added.
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’s Illuminate teaches youth
about climate change solutions

Jamie Lehouillier
Reporter

The University of Waterloo's
Interdisciplinary Centre on
Climate Change (IC3) and
Games Institute has launched an
interactive, science-based desk-
top game called Illuminate to teach
Canadian youth about modern cli-
mate change solutions.

Illuminate works to showcase
climate science in a way that is
comprehensible for Canadian
youth. The game includes inter-
active scenarios where students
make thoughtful choices about
dealing with certain types of cli-
mate change challenges. This in-
cludes rural (agriculture), urban
(cities, heat), coastal areas (flood-
ing, effects from storm surges)

and more. [lluminate is meant to
be played through multiple times,
so students get a good idea of how
climate policy works in Cana-
da and internationally. The
game involves using coins to
make solution choices, which
also helps teach youth about
the costs and benefits of pol-
icy choices as they act as the
policymakers. For ease of
use, the game has a narration
feature. The graphics are
also easy to compre-

-

tion to it externally,” said Simon
Glauser, the managing director of
UW'’s Climate Change Centre.

hend, and there is no
timer.

“We officially launched the
game in January 2021 due to the
setbacks related to the pandemic
and lockdowns. Currently, it re-
sides on our university website,
and we have partners that help
spread awareness and draw atten-

When it was originally launched
in January of 2019, the game was
intended to be sent out to local
school boards for Canadian youth
from Grades 4 to 12.

UW’s IC3 specifically works
with a group in schools called

“Protect Our Winters Canada” and
one of their programs “Hot Planet,
Cool Athletes.” Glauser mentioned
that “one of their mandates is
to get climate-change science
concepts into the hands of
teachers and students — so,
they have a platform where
they promote the game for
us externally, aside from the
work that we do ourselves to
meet with school boards about
integrating it into local teach-
ing.

They added that this was

a significant collaboration

on campus between IC3 and the
Games Institute — “It's complete-
ly science-based, coming from
the University of Waterloo as our
starting point. We are a research
institute, first and foremost. So,
we aimed for this game to really be

at that interface between science
and education. We really wanted
to translate that science into a use-
ful format for our younger groups
in schools.”

By targeting this earlier edu-
cational cohort before they get
to university, Illuminate aims to
help spread general awareness
about the complexities of cli-
mate change and its solutions. As
Glauser said about what the game
teaches youth, “there is no perfect
solution but staying the course in
status-quo is certainly not the de-
sirable one here.”

Currently, the game is only
available for Chrome, Android and
PC with no mobile version. Users
can download it and play any-
where or click “run” on the brows-
er, until a mobile version is created
— which is currently in the works.

Your wallet is going green this fall with
Tethys e-ID

Hayley Austin
Science Editor

University of Waterloo grad-
uate has co-founded Tethys
e-ID — a digital identification app
which aims to make sharing per-
sonal identification more conve-
nient, efficient and secure.
Founded by UW alum Ben Janetos
and University of Liverpool grad-
uate Ulysses Koudou, Tethys e-ID
works through a quick scan of a QR
code on a user’s phone and is work-
ing to help users’ wallets go green.
“It really is the time to be rolling
out products like this, to digitize,
with a focus on reducing the need
for plastic and paper identifica-
tion validation,” Janetos said. “This
is just one more step toward help-
ing environmental causes.”
According to a study by the
World Economic Forum, around
8 million pieces of plastic end up
in the world’s oceans every single

day. This plastic pollution has dev-
astating impacts on marine eco-
systems and the wildlife within
them, as wildlife ingest plastic or
become entangled. Plastic identi-
fication cards may end up as mi-
croplastics, or plastic pieces that
are less than five millimetres long,
which have equally traumatic im-
pacts on the world’s marine eco-
systems, as they are often ingested
and have toxic impacts on wildlife.

Once you download the free
app, which is available for an-
droid and Apple devices, users
will create a profile by taking a
profile photo to capture their bio-
metrics. Then, users are able to
upload photos of their identifi-
cation, such as the user’s driver's
licence, passport, health card and
so on. In the background, several
artificial intelligence checks will
be done to ensure that all iden-
tifications belong to the singular
profile. Once everything is val-
idated, the information is then

available

through
to the mobile app in the form of
a randomly generated number,
which allows those who scan it to

encryption

read that information, but only
the information they require.

The app only allows certain
identifications to be read by cer-
tain companies that partner with
Tethys by scanning the unique
barcode. For instance, a bar will
only be able to gain access to a
certain set of information, such

as your driver’s licence, while a
financial institution will be able to
gain access to another set of infor-
mation which may include other
forms of identification.

When it comes to security of
a user’s personal identification,
Koudou ensures that it is as secure,
if not more secure, as holding that
identification in your physical
wallet. “Data is protected within
the database and as it moves from
one place to another,” Koudou
said, adding that data is protect-
ed by encryption. There are also
other background encryptions at
play that will protect the user’s
personal information.

Tethys e-ID is currently roll-
ing out in businesses in the
Kitchener-Waterloo region, as
well as within the Greater Toron-
to Area, with an interest espe-
cially in university campuses. If
adopted on the University of Wa-
terloo campus, Tethys e-ID would
allow students to have their stu-

dent identification cards available
through the app. The convenient,
more environmentally friendly,
accessible service requiring a sim-
ple scan to gain access to neces-
sary information, could very much
benefit students.

Most recently, the company
has been working to develop the
ability to act as a vaccine pass-
port. The government has begun
rolling out their own vaccine
passport application this week
and so during this transition,
Tethys e-ID is offering an all-
in-one service, with both a user’s
identification and vaccine proof
available through the one app.

As of now, using Tethys e-ID
does not erase the need to carry
around a physical copy of a user’s
identification, as some establish-
ments require a physical copy.
Though, as Janetos expressed, it is
the vision that one day, Tethys e-ID
can replace the need for physical
identification cards all together.
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UW graduates finding success in
bio-medical technology

Sarah Hammond
Reporter

niversity of Waterloo elec-
l l trical engineering gradu-

ates and friends, Frank Bay-
lis and Kris Shah, have achieved
great success in the biomedical
technology field and, together,
helped found Baylis Medical Com-
pany Inc.

Baylis Medical is an interna-
tionally-recognized developer of
medical devices, specifically in
cardiac electrophysiology. Baylis
and Shah'’s background in electri-
cal engineering was key to their
progress in the biomedical field,
since the principles they learned
can be directly applied to the elec-
tric components of the heart.

Baylis' mother, Gloria Baylis,
was a nurse who realized the im-

portance of a medical device dis-
tributor in Canada and founded
Baylis Medical Company in 1986.
After completing his undergrad-
uate degree at UW and working at
another company to gain experi-
ence, Baylis joined his mother in
1989, shortly followed by his friend
and colleague Shah, who joined
their team in 1990. The company
switched focus from distribution
to development of medical devices
in 2001 when they commercial-
ized their first product.

“Alot of our success is directly re-
lated to education and connections
we made at Waterloo,” Shah said.

While at UW, Baylis and Shah
were both involved with the Engi-
neering Society and were both ed-
itors of the Iron Warrior, a student
newspaper for engineers. Shah
was also a part of the Engineering
Executive Council; they encour-

age current UW students to take
advantage of all the clubs and op-
portunities the school has to offer.
“We are a huge believer in the
University of Waterloo — it has
been a phenomenal university to
help our success. The co-op pro-
gram was fantastic for us — it
gave us a real insight into different
places and types of work. It was a
wonderful education, and we are
very grateful for it,” Baylis said.
From an engineering degree to
becoming co-founders and pres-
idents of a major biotechnology
development company, they have
had to learn the inner workings
of the business world from tak-
ing an entrepreneur class in their
fourth year of university, learning
from colleagues, reading books
and most importantly, by learn-
ing from their own mistakes as
they go. Their dedication and hard

work is apparent since the compa-
ny has now been a Gold Standard
Winner of Canada’s Best Managed
Company award presented by De-
loitte for three years in a row.

Shah and Baylis both recognize
the major positive impact that UW
has had on their careers and lives,
and they have used their success to
give back and help make education
available to everyone. They started
a charity called For The Children
(FTC), which raises money to sup-
port children’s education, having
so far built a school in South Afri-
ca; a school for girls in Kenya; and
a school for disadvantaged chil-
dren in India.

They have also raised money for
many other charities and grants in
Canada, the United States and the
rest of the world. They give back to
the students at UW by sponsoring
one of the largest scholarships at

the school, the Gloria Baylis En-
trance Award, for first-year engi-
neering students.

Together, the team won UW'’s
Team Alumni Achievement Med-
al in 2014. Continuing the legacy,
two of Shah’s daughters, Preeya
and Ritu Shah, and Frank’s daugh-
ter, Julia Baylis, all attend engi-
neering programs at UW.

The company’s cardiology
business was recently sold to
Boston Scientific Corporation
for an upfront payment of $1.75
billion USD. This marks the fifth
business venture the pair has
sold. They previously created
and sold a back pain business to
Kimberly Clark Healthcare; a
consulting company (SRNED) to
Ernst & Young accounting firm;
and another back pain business
and one for bone cancer, both
sold to Medtronic.

Waterloo Institute of Sustainable Aeronautics:
First of its kind in Canada

Mahek Kaur
Reporter

The Waterloo Institute of Sus-
tainable Aeronautics (WISA) has
officially become Canada’s first
research institute focused on mak-
ing air transport more sustain-
able, following its launch on Oct. 5.

The virtual launch featured
a panel discussion about WISA
and its impending impact on the
future of sustainability in the
aeronautics industry. The pan-
el included Canadian astronaut
Chris Hadfield, director of WISA
Suzanne Kearns, Dean of Engi-
neering Mary Wells and Thomas
Lagaillarde from the Airbus soft-
ware company, NAVBLUE.

The aeronautics industry faced
many challenges and hardships
as a result of the pandemic which
began in March of 2020. Many of
Kearns’ former students also lost
their jobs. After considering the
effects of the pandemic and pri-
or existing issues like global per-
sonnel shortages and increasing
environmental impacts, Kearns

felt like they could service the in-
dustry through driving innovation
and research.

The institute is set to bring to-
gether the work of 50 researchers

from all six faculties at the Uni-
versity of Waterloo, with guid-
ance from an advisory committee
that includes Chris Hadfield. Ke-
arns explained how the institute’s

research will be geared toward
overcoming industry challeng-
es related to the three pillars of
sustainability — social, environ-
mental and economic. Therefore,

Kearns will be working with three
associate directors — Elizabeth Ir-
ving who will be focused on social
sustainability, Paul Parker who
will be in charge of environmen-
tal sustainability and Shi Cao who
will be leading economic sustain-
ability.

According to the David Suzuki
Foundation, airline emissions are
responsible for more than three
per cent of total emissions in Can-
ada. In addition, airline flying is
increasing by five per cent a year
but efficiency improvements have
onlyincreased by less than two per
cent. WISA aims to build a more
sustainable future by facilitating
partnerships with industry, gov-
ernment and academia to drive
innovation and research.

“The unique value that WISA of-
fers is an ability to listen and learn
from industry,” said Kearns at the
panel discussion.

“We don't want to produce solu-
tions that are looking for prob-
lems. We want to understand
the most pressing problems and
work collaboratively to create ev-
idence-based solutions.”
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Redeﬁmg the ‘good life’

health have come to define the state of
both nature and humanity in recent
decades.

The pandemic and the much larger cli-
mate crisis demonstrate the horrifying
consequences of a social and economic
system based on endless accumulation that
puts profits ahead of human life and the
environment.

Millions of people have died worldwide
from COVID-19 and the latest Intergovern-
mental Panel on Climate Change report has
been called “a code red for humanity.” An
understanding that these issues are system-
ic and baked into the system of capital ac-
cumulation is important and is something
more and more people are finally starting to
achieve. However, merely recognizing this
fact is insufficient. If we believe “the point
is to change it,” then we need to not only un-
derstand but reject the underlying premises
of this system to begin the long task of cre-
ating an ecologically sound, egalitarian and
just society.

One of the main premises upon which
this system is built is that endless growth
is necessarily a good thing. Consumerism is
forced into everyone’s head and people are
made to believe that the highest ideal is to
buy more and more simply for the sake of
it. While it is true that some forms of so-
cial and economic growth - such as indoor
plumbing and electricity - improve people’s
well being drastically, others, like smart-
phones and computers, have little to no
benefit on people’s quality of life.

To challenge this system, we must re-
define the “good life” traditionally seen
as based on affluence and high consump-
tion. This new vision of human life is not
based on some puritanical worldview that
rejects pleasure but rather, as Kate Soper
articulated in an article for The Guardian,
it is based on an “alternative hedonism”
that values meaningful experiences and
relations with oneself, other people, one’s
labour and the environment. Soper also
argued that even if there were no moral or
ecological objections, a high consumption
lifestyle would not increase pleasure or
happiness for humanity.

The terrible mental health of most young
people today illustrates that the current
system is incapable of meeting their social
and psychological needs. The lockdowns
brought about by the pandemic have tak-
en an enormous toll on young people. The
shutting down of schools, universities, and
many other public places and events have
led to an epidemic of loneliness according
to a Harvard research paperwith 61 per cent

E cological destruction and poor mental

of those aged 18 to 25 reporting high levels
of loneliness. A problem of this sort cannot
be solved through technological innovation.
Schools and universities need to recognize
that online classes are no replacement for
the education that students receive in the

classroom where they interact with each
other and professors.

To address the epidemic of loneliness,
COVID-19 and the ecological destruction
wrought by this system, we must reject the
view that endless growth and accumulating
more and more things are part of prosper-
ous and meaningful life. The ideology of
this system is best captured in the famous
phrases “there is no society” and “there is
no alternative.” The first is to convince peo-

ple that they are completely alone in this
world and the second that it must be this
way. However, neither of these statements
are true.

Society may feel broken, but it can be re-
built through collective struggle, and with
it an alternative to this system can emerge.
These can be struggles against war, imperi-
alism, fossil fuels, and for clean energy, bet-
ter wages and working conditions, and the
rights of all people. Rebuilding society can
be the foundation to an ecologically sound
and socially just world.

Hassan Ali
44, nanotechnology engineering
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NOSE?

A: BOO-GERS!

Q: WHAT DO GHOSTS HAVE UP THEIR

Scary movies

Across

15.
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23.

24.
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Types include shopping
and killing

Non-dairy homonym of
Chuck E. Cheese

Cold banana dessert

My pronouns are
they/____

Refuses buttons for eyes
Home of a parasite

Healer of the possessed,
not justa

Includes John and Paul,
not Mary

Prom queen involuntarily
wearing red

ex:ET.

“Leave!”

Joe Goldberg show
Asharp ___ lineis consid-
ered attractive, plural
Megadeth song that was
disowned for 17 years

Down

LRS-

13.
16.

20.

Popular show starring an
Eggo thief

Ancient artifact

“Be quiet”

Bear infant

Stephen King classic

Often seen next to a tiny red
circle

Synonym for owner, has the
most 8's

Palpatine’s Sith name, but
with something in front
Medium called a meeting
Beautyandthe _____

Don't say it five times in front
of a mirror

Second verb in veni, vidi, vici
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